


BRAND PRESENCE

ALL BANNER ADS WILL FEATURE A “BANNER BAR”.

THE BANNER BAR IS A WHITE BAR, FEATURING BANNER LOGO AND CTA BUTTON.

THE BAR WILL BE PRESENT ON EACH AD, FOR THE DURATION OF THE ANIMATION CYCLE.

“BANNER” LOGO

Call to Action —

CONTENT AREA
BACKGROUND IMAGE/
COLOR WILL COMPLEMENT
CPG BRANDING

COPY

ALL COPY WILL BE WORDED
APPROPRIATELY FOR KROGER TONE
OF VOICE, AND WILL APPEAR IN
KROGER FONT (ROBOTO)

CTA BUTTON

WIDTH: VARIABLE (10PX PADDING)
HEIGHT: 30PX

CORNER RADIUS: 4PX

COLOR: #0068B3

CTA COPY

ROBOTO BOLD

12PX

WHITE (#FFFFFF)
MAX CHARACTERS: 20
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BRAND PRESENCE

THE “BANNER BAR” WILL APPEAR ON ALL ADS.

“BANNER BAR” WILL APPEAR ON
EITHER THE BOTTOM OF THE AD
OR THE RIGHT OF THE AD,
DEPENDING ON ORIENTATION AND
INDUSTRY BEST PRACTICES.

‘ Call to Action

‘ Call to Action

Call to Action

Call to Action
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ANIMATION

ALL KROGER RETAIL MEDIA ADS WILL FOLLOW A CONSISTENT PATTERN.

Lorem ipsum
dolor sit amet,
consectetur
cras amet.

Lorem ipsum dolor
sit amet, consectetur
cras amedt.

Lorem ipsum
dolor sit amet,
consectetur
cras amet.

‘ Call to Action

‘ Call to Action

INTRODUCTION

THE FIRST FRAME IS THE INTRODUCTION
OF YOUR PRODUCT/BRAND TO
THE CUSTOMER.

PRIMARY MESSAGE

THE SECOND FRAME IS YOUR PRIMARY
MESSAGE TO THE CUSTOMER ABOUT
YOUR PRODUCT/BRAND.

CALL TO ACTION

THE FINAL FRAME IS YOUR CALL TO ACTION.
WHAT DO YOU WANT THE CUSTOMER TO

DO TO ENGAGE WITH KROGER AND YOUR
PRODUCT/BRAND?
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